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GROWING UP WELL: A COMMUNITY SERIES

This series builds on the success of our 2025-2026 Growing Up Well series,

OCTOBER & NOVEMBER 2026 where we had 700+ registrants. This fall, we will explore the growing pressures
~500+ attendees of the achievement culture and its impact on young people’s mental health.
Logo on speaker/panel event slides X X X

Company branding opportunity (give-away at events) X X X X

Acknowledgement in event remarks X X X X X

Company logo on event page, email communications, Premier | Priority X X X X

signage, and social media placement|placement

THINKGIVE BI-ANNUAL GALA (DETAILS TBD)
MARCH 2027

ThinkGive will bring together over 200 guests at our bi-annual gala, celebrating
over a decade of empowering youth. Join us!

Company provides a branded gift for distribution at event X X X

Reserved high-top table(s) 2 2 1

Acknowledgement in event remarks X X X X

Tickets to event for partner employees 6 6 4 4 2

Company logo on ThinkGive's website, invitation, email Premier | Priority X X X X
communications, signage, newsletter, and social media |placement|placement

ADDITIONAL ANNUAL BENEFITS
2025-2026 SCHOOL YEAR | Audience 4,000+

Along with any event support, we will feature your corporation throughout the
year in the following ways to our audience of 4,000+ parents, educators, and

supporters.
Company logo featured on ThinkGive T-shirts, distributed X X
annually to ~3,000 youth participants
Named sponsor of a program at one site serving X X X
under-resourced youth (Partner Feature email)
Partner highlight in ThinkGive quarterly newsletter
. X X X X
(email)
Contribute a guest blog or be a named sponsor of a SEL
. . X X X X X
Resource for Parents + Guardians (email)
Recognition on ThinkGive’s social media X X X X X X
Company logo on ThinkGive's website and in Annual Premier | Priority | Preferred X X X X
Report and quarterly newsletters placement|Placement|placement




